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PROGRAM OVERVIEW

Our mission is to build bridges and break barriers. 

VISION

MISSION

1.

Our vision is to build healthy, self-supporting communities through access,
collaboration and care. We provide access to the four essentials: Healthy Food
Options, Affordable Healthcare Services, Education, and Financial Literacy. We
are able to achieve this by collaborating with like-minded organizations to
remove barriers for vulnerable population to provide care for ALL in the
Hampton Roads region.



OUR STORY
If not for a community of
support, the man never would
have made it out of poverty.
This is not a fictional story or a
fairy tale. This is the story of
Courtney McBath, the founder
of Revive Community of
Virginia. f not for a community
of support, the man never
would have made it out of
poverty. This is not a fictional
story or a fairy tale. This is the
story of Courtney McBath, the
founder of Revive Community
of Virginia. 

There was a man who once lived in extreme
poverty. His family lived in a one-room
home that was no larger than a shed. The
only way that he was able to escape this
vicious cycle of poverty was through the
support of his family, friends and even
strangers who cared… a community. This
was a community that gave his family
access to food, books for education, and an
open door to the world that existed outside
the limitations of his condition. 

COURTNEY
MCBATH
Founder

PROGRAM HISTORY

Inspired by the story of our
Founder Dr. B Courtney McBath,
Summer Homies was created to
remove barriers for our most
vulnerable community members.
Our goal was to expand access
to critical resources for homies to
enhance the overall quality of life
of individuals in Hampton Roads.
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A Toast  to  the Good Times
Luxury shouldn’t be reserved for those who can foot
the bill. Joy shouldn’t have a price tag. Wealth
should have no weight on wellness. The difference
between empathy and compassion, is ACTION. The
difference between a charity and philanthropy, is
SYSTEMIC CHANGE. Culture shifts. I’m committed
to spreading luxury, joy and wellness around my
city. I’m committed to caring on my city through
action. Through intentional conversations and
carefully curated fellowships with the homies . I’m
committed to creating community-support systems
that actually work. 

People should feel loved by their city. People should
feel protected by their city. People should feel
supported by their city. People should feel like the
homies.

 All 2024, all 2025, All 2026, all 2027 and forever.

 Long live the movement…… Long live COMMUNITY. 

 🏎️✨what a ride…. 

  1 mission….. the homies. 

Next year, we double up on everything.  
SUMMER HOMIES 2024.

Love, 
Alex McBath aka THE BIG HOMIE
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OUR HOMIES
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HOMETOWN HEROES 
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THE NEED

Through our collaborations with like-minded organizations, we
have begun building a robust network of critical, free
resources to eliminate barriers for economically impacted
individuals across Hampton Roads to build a self-sustaining
community.
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485 PEOPLE
C O N N E C T E D  T O
C R I T I C A L  R E S O U R C E S

5,454 POUNDS
O F  F R E S H  F O O D  P R O V I D E D

 2 3 5 0 2 ,  2 3 4 6 2 ,
 2 3 5 1 3 ,  2 3 5 0 4 ,
 2 3 5 0 3
Provided services to areas that
have been identified as high
poverty communities in the
above zip codes 

IMPACT
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“Homie” Pronounced (“Hō-Mē"):  

Total # of Homies
served

Female
66.4%

Male
27.9%

Did Not Answer
5.7%
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DEMOGRAPHIC BREAKDOWN

“Homie" is a term used to describe an individual who is actively engaged in a
network or community where "life essential" resources and services are
exchanged. Life essential resources, for us, are those resources which not only
improve a person's quality of life, but make life enjoyable! The term homie can
refer to someone offering this resource, seeking this resource, or sponsoring
resources so as to further the fight to revive community. Whether you are the
provider of a valuable resource, the seeker of a much needed service, or the
recipient of aid, remember this: we are all the homies. A homie cares. A homie
collaborates. A homie provides access. Home is where our Homies are.

70% Identified as
seniors 55+
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Mental Health
40.3%

Family Support
30.9%

Transportation
25.7%

Hygiene
1.6%

According to our target population the identified barriers
create service deficits that act as “roadblocks” in their ability to
access critical resources. 

IDENTIFIED BARRIERS

Our goal is to remove
any barrier acting as a
roadblock in their
ability to access
critical resources. 
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Fresh Food
1.6%



FREEDOM TO MOVE
The theme for our 2024 Summer Homies Festival was Freedom to Move. In
2024 we wanted to remove one of the BIGGEST barriers, transportation, by
donating 2 vehicles to 2 families. Without a car, simple tasks like grocery
shopping or attending parent-teacher meetings can become daunting
challenges. A donated car can restore a sense of independence and dignity,
allowing parents to fulfill their responsibilities and pursue opportunities that
were previously out of reach.

Donating a car can also break the
cycle of poverty by enabling
parents to secure and maintain
steady employment. This financial
stability can have a ripple effect on
the entire family, providing stability
and improving overall well-being.  

Moreover, a donated car
represents more than just a mode
of transportation—it symbolizes a
community “of homies” coming
together to support another
“homie” in their time of need.  
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Medical
34%

Food Services
23.7%

General Education
21.4%

Legal Services
9%

Financial Literacy
6.3%

Beauty
5.6%

#’s reported by providers 

COMMUNITY PARTNER 
BREAKDOWN
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This chart represents the percentage of people
that visited our Community Partners.



 The Law Office of Cherie Harris
 Urban League of Hampton Roads
 Law Office of Carteia Basnight 
The McBath Law Firm
Live, Law, Learn
Amina Matheny-Willard PLLC 
Aetna Better Health of Virginia 
Monarch Hair Club 
Tailored by Marie
Andy’s Barbershop
New York Life
Pour and Stay Full
Norfolk Prevention Coalition

“OUR HOMIES” THE COMMUNITY PARTNERS
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The Kroc Center
NAACP 
SanctYOUary 
Urban Renewal Center
 LifeBuild
 Just Like You
Centura College 
Bread of Life Housing Foundation
Fortis College 
CAN Community Health
 Forkin’ to Fitness
 IServe 
Woodlawn Memorial Garden
 Hands On Learning Lab Access LLC
 Norfolk Prevention coalition
 Glam Nails and Skin LLC
 Rudy & Kelly Academy
VIP 
Virginia Cooperative Extension 
Brightview Health
Advanced Sedation Dentistry
House of Esther Organization
 Senior Services of Southeastern Virginia
City of Norfolk Housing and Community Development
 City of Norfolk – Department of Human Services
 Legal Aid Society of Eastern Virginia



RESOURCES PROVIDED

The resources we offer in collaboration
with our partners are not just relevant;
they are transformational. Through
these powerful partnerships, we
magnify our influence and, in doing so,
deliver a comprehensive spectrum of
services that cater to the diverse
needs of the populations we serve. 

MENTAL HEALTH

This year our community partners provided services in the
following areas:

HEALTH SCREENINGS
DENTAL SCREENINGS

EDUCATION
WELL-BEING

FINANCIAL L ITERACYLEGAL SERVICES
INSURANCE
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VISION SCREENINGS
HEALTHY FOOD OPTIONS

AFFORDABLE HOUSING
DOMESTIC ABUSE &

VIOLENCE PREVENTION



VILLAGE REPORT

 or email info@revivecommunityva.org 

Scan the QR code below to join the
village, and for updates!

They served approximately 8,540
hours over the course of one week.

HOW TO BECOME A VILLAGER?

WE HAD A TOTAL OF 180
VILLAGERS SERVE DURING
SUMMER HOMIES.

Also known as a “volunteer” and is
someone who embodies the essence
of community. They are individuals
who enjoy being selfless, lending a
hand, and making a positive difference
in the lives of those around them. A
villager is compassionate, trustworthy,
attentive and generous. 
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Want to Partner With Us? OR Have Questions?
Email: Info@revivecommunityva.org Call 757-321-7720

NEXT STEPS

Serve between 750-2,000
people.
Partner with at least 75
agencies
Improve data collection
process

2025 GOALS

To stay updated; Subscribe to our newsletter, the village
posting.
For Regular Updates; like, share and follow us on social
media.
Attend our Next Summer Homies Strategic Steering
Group meeting tentatively scheduled for December  
6th. Additional information will be sent to the emails on
file.

Help us reach our service goals listed above.
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WE DID IT AGAIN!

16.

Hey Homies!

 I am thrilled to introduce myself as the newest member of the Revive
Community of Virginia team! Last year, I had the pleasure of participating in the
Summer Homies event as a Resource Provider, and I was blown away by the
energy and impact of this amazing event. However, nothing could have
prepared me for the incredible behind-the-scenes work that goes into making
such a successful collaboration happen. 

With the support and dedication of all our homies, we have once again
achieved our mission of building healthy, self-supporting communities through
access, collaboration, and care. Together, we have made a real difference, and I
couldn’t be prouder to be part of this community.

 Looking ahead to 2025, we’re excited about even bigger and better things. We
hope each of you will continue to ride with us on this journey. Remember, bring
a friend and let’s keep making a positive impact together! 

With gratitude, 
Anita Wyche

A
nit
a

W
yc
he



CONTACT US

Phone

Email

Website

Address

757-321-7720

info@revivecommunityva.org

www.revivecommunityva.org

5755 Poplar Hall Dr, Norfolk, VA
23502

POINT OF CONTACT

Program Director
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Anita Wyche
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